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BT 55l SARTE

1 SEE

AHRHERLURE T 178 55 b 35 AR SR I ARTE AT E 3o
ASHr s T T 55 A L AR

2 ARiE
2.1 HEEARIE

2.1.1

BHFE5% E-commerce

A

I B L AT i 5 RS A S A B TR
[GB/T 35408-2017, & X2.1.1]

2.1.2

BFEEES E-commerce platform

TEHLF R 55 RAE Gy BT 8 2 7 IR U 0] B E . 5 R GG B R, &
G AT AR B AR 5 IS B 2% R Gt

[GB/T 35408-2017, & X2.1.2]

2.1.3

BEBTESFES proprietary E-commerce platform
HHL T 5 F S IR 4 — 3T 7= RS R . 22 5 3G B TR 556 .

2.1.4

E=FBEFEHEFES third-party E-commerce platform

PR T SR ORI S R () - 3 457 B SR (v R SRS XU A8 B i B T i 45 6 -
2.2 HFEHEEN

2.2.1

B2C B F %5 Business—to—Customer E—commerce
ANV F A N KRBT TR 5

2.2.2
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B2B H-F7J %% Business—to-Business E—commerce
A Sz G0 A SR A FL T A5

2.2.3

C2C B8 F7 %% Customer—to—Customer E—commerce
NS SORYNEE R = .

2.2.4

C2B B -F1 %% Customer—to—Business E—commerce
BT MNNEFRRTFR, A2 F G477 5= Sl g i 77 451

2.2.5

020 EBFF %5 Online-to-0ffline E—commerce
T PR B SEAR)E BT R IOAE . RIS, TR TR ST & 3T AT B R S L

2.2.6

BEBETES cross—border E—commerce
TR 55 F 60 5 BRI B I R b AT B BRAb A2 5 ) H 1 R A5 AR 2

2.2.7

RFEFESS rural E-commerce
W TS SRS RS TR PR, ARG RS RSk, 162 3
AT E . B NI =ARAE BARSS uh  H TR A AR

2.2.8

T FHESS mobile E-commerce

BT e A AT TR 5

I BEEmA SRR, TN RN,
[GB/T 35408-2017, & X2.1.4]

2.2.9

%™ micro E-commerce

e TR Bl ELIR I ek 5 D00 26 14EAT 52 5 BT PR e 25 A
2.2.10

[ZI group buying
BT HECM, ALK B IE R SEAT N FREIE AN 1 — P AR 4 77 3K

2.2.11
X%E crowdfunding

CAAR TR, S SR S 0, e SR At i B 55 A .

2.3 BFESHEXA
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.31

BFEERZ 5% E-commerce trading stakeholder
FIF 77 551 63t 47 i B 5528 2 DL L 71 5528 SR IR 25 I 2HL 2R Bl A
E: OFETRESTETRS T EIRMRE. SR, LK. TR SSHCIE RS A TR %% AR 4

.3.2

BFEESESIEME E-commerce platform provider
NHEF RS GRS 5 A2

.3.3

ACiZARSS ™  E-commerce distribution service provider

N TR T ERMERE . S50 AR BCIE 55 AL B A .
.3.4

Y {1BR% T E-commerce payment service provider

LT 55 38 5 MR T3 SR L ST R 55 (412
.3.5

I &5BRSE  advertising service provider

AT 555 G A BE s T 5 R 55 I 4L
.3.6

Lo HREIEME  the third party software provider
PLEE =7 S R AL A B AR IR 55 TR 4L 2K
S AKRHERIEE ITIF R B A SE R TR 4 S W N R 55 7

.3.7

FE=FX{TEE third party paying platform
PRNT T LR RS R BT R 55 AT RS T, NS XUO 3R A8 5 A IR S 1P o

.3.8

SEFR  seller
=
TR T2 5 b7 B 5 4 s L AL LA

.3.9

B2 business
HARM L5,

.3.10

£ 51 registered member

FEH T 551 6 E 10 M AL 8 N
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W& visitor
RULZ RS ERKBTH SV
.3.12

B user
HT RS FESIURSIERE, BEs nfig.

.3.13

SEZR  buyer
% customer
TEHTRES & LEER SRS .

.3.14

bR FI N brand holder
Y ]
A SRR AR ST 57 A B A 2B N .

.3.15

R/ supplier
#®rs
NSRS S BUIR 5 A s AN .

.3.16

4T4H™ distributor
EH AR N R SR AL S AR R B4 LK B

.3.17

fRIZET agent operator

B B R AAT IR HIE E S =188

.3.18

[E$H shop

SEFEHB TS 6 LEME, #ER N EURS $EIT.
.3.19

[E58%& shop name

&%

SERBEE S 2K
.3.20

[E$#18®& domain name
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JEBRAE L1 95 B R Rt

2.4 ZHHNIE

2.4.1

IR register
P EFRSFarENR, RUMEMHERGEE, KBCEE P K-S 1d .

2.4.2

BHRALE entrance
BRI TS FERHEBEENR, ENTEHIE, £HTFHESTFEHZIFRTFRFINTG . HiE
[FE$ZN=eAsE:pur

2.4.3

SEZINIE identity verification
L7 45 B I UESE K S 0y FOsE MR A2 .

2.4.4

SEATAIE biometric authentication
RSP ERuEs RIS SR N N, BP0 B SePEr e .

2.4.5

I brand authorization
i RERCR N BCE AU R 3 B RS, B LA A B R B I R bR B R TR K (R
M.

2.4.5.1

—ZRFZHN first level authorization
i FEASUR) N 42 ) 7 AT A R A

2.4.5.2

ZRIEM multi—level authorization
P87 S e H ) 7 5K PP i AR R B 42 R A5 o SR N D s R A o

2.4.6

KB category authorization
HYR 5 FERTREMAELLLH FRAHLER ST NN,

2.4.7

A RkE imitating brand
il Z5 R0 B R AR B A FRES A, AU 2 e AR TR VR T R

2.4.8
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ZHET T goods on ban

IFENE B T 55T 6 UE RO AR LR A5 0
.9

PREM G restricted goods
TR L SR 1) 7 B UG AH S8 8 W2 o 7 T A B 7=

.10

ZH category
Y B AT o R g H 3.

.1

B attribute

AN GBS AR () — FhoRE 4 o

e RRHE S BRI D S A I A FR
[GB/T 18391.1-2009, & ¥3.1.1]

.12

FHEHEM category attribute
¥e eI B T f AR S BT BB 1 3L R

.13

X EM determinant attribute
HIRZ R e 7 A b B e, BH R REME—#E — MR~ fh oo,

.14

$HEBM sales attribute
i i BE A 8 R A B S SR R JE
w~B: LA H TRIAEEE RS E, RAERE T AR SIS, AR G R AN AT

.16

HmmiEE %% releasing information

LA TGSV 6 LA —HAA R bre. ZE s, Bk,

.16

|

=it
)
=t
L
=
oF
i

[EIAE# the same person and the same machine
H A — AN B RN R3], 72 7 45F 6 NFHFE SR R R AL 2, AR IESAR

TRIERRZ A= KT

2.5 RXFHidiE

2.5.1
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AT make order
SERAE TR 551 6 b st FERR A SR o BUIR &5 AT N .

.5.2

iTE order
SEZR ) B — S 5K [] — I [a) A 1 PRk Bk 2 3K i 1 & 20 .

.5.3

4% shop cart
TE HL 15 55 2 Zy ik B2 R 6 30057 SO ol B R AL 8 o

.5.4

TTEAFfIA order confirmation
SERISAE BT B . A it 20, WiiAE BAE N BT SER A RO R .

.5.5

4% 7 {3 web payment
AT 5 T I R 48 34T ) 2 4 B SO R TR AT N

.5.6

B F{iEZ electronic coupon
H TR 5P B B K WAL, T E A0 ks I — M 3 5.

.5.7

A3 deal
SEFLEH TR S & B3R b IR 3K
S RBIFAZ S, SEEA TR RN AL .

.5.8

X AR online customer service
RN GLE S BN AELR 52 P AT . AP, . 4B R R RIS .

.5.9

EE,'LEE’H& phone customer service
RN Gl AR 5 P BHTIEIE . AB. R 4B R RIS T 5.

.5.10

BIEIEITZ cal l-reception rate
E— B Y HEIE AR R iR E 5% P R E 2 .

5.1

EIEIERZE call-loss rate
HENFEIY O N TS G, P G S A I FE A 25 R e i gl
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2.5.12

EEIERTC average time of call
BHRN 51555k HE B R 28 A TR BT 3 I K o 30 8 H U5 A A T N D B L ) U A T N B R T )~
B

2.5.13

ZARH=E satisfaction of customer service

P X 2 RO 5% R A 5% T e 15 4 SRBEAT iy R E VT 70
2.5.14

15215k cash on delivery
LW BRI 5 B A R 77 2.

2.5.15

B freight policy
PRISE 2 B BRI Pl 1 HL 575 557 5 S8 S SA 0 T iR B ol 10 DR IR 25

2.5.16

BHE free shipping
SN BT T b AR FH R 25 A R R BB R RS

2.5.17
18 delivery
SEF AT Bk R S I R

2.6 xHZREIE

2.6.1

ZU sign for goods
SEZUNR R b JE 2 AL AR

2.6.2

HIABEE receipt confirmation
SEZRAE R N 2 JE TR LR 45 F S A SR i A

2.6.3

HEKYTEE extend the receipt
SEGAE T it AR AR I a5 TR I 0 H 7 557 6 I U7 50 0 T 2 58 A8 Ji5 20 A5 B I AR

2.6.4

}EUL refuse to sign
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KSR AE YR it JE R AR AT
2.6.5

UL agent collection
TR = TR o

2.6.6

1545 compensatory mailing for breakage
SEXTTLIE, KGR it J5 L2 5E IS 18] N R DR e, PR S R AR AR 27 IR 55 o

2.6.7

A2 51 transaction comment

SKGAERNMC T 5 T BT I S AR 7 il B 55 B VA i 31

N
o
©

E ST comments after sales
SEGN S o AE 5 e A B FE R IR BRI PPN 7 B0 -

N2

N
o
el

7 == .
TEZ1EM malice comment

NP LR 5, MRS T 5 F LA PR IAT N
2.6.10

[E$H1E4 store grade
L ¥ 7 457 B BRI 2 S0 S A2 5 VRN RV S5 VRN X I A 1047 PR & 310
VE: B/ RS IR E. IRSEEE. YIRS H I PE o Fa b

2.6.11

Bl appeal
2= AR LA R () 2 SRR UE B B S A FEE RAT 9 )it FE

2.6.12

R F L AIE transaction disagreement resolution
HL 7 457 S AR B L 7 B SE 5 O R, PR S 2y PIE AR AR, FRXT R KB iy B84 0
PEEEAE B AR A R .

2.6.13

juilg

ZNASMEHA dynamic fiscal period
SEOR B AR U I A B2 J , 75— S8 B 18] P T B BN AZ 5 Rk IAE SE 5K 58 = 5 S2 A 6 K 7 A oA e
HRB, DMRREBRE RS R 2.

2.6.14

IB5%#BAt overtime refund
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BFRA SEFORTERLE I (8] A AL B, Bk H 3R B RE, B KK IR R LR
i, EN

KK B IR ARG 32
Y KGR, KGR SMIHERUE I TR A0 B, RO B 3% i id R

2.6.15

KAIEE public review
B — 2 W) el e B 2806 1) SE OS2 AR IS W1 175 25~ & JR I, 42 R PP o (317 12 0 BT & 4 2 14
B WL TR 45 A8 S A 4y I RE

2.7 XH5EE

2.7.1

M rules
FF P S8 N AR S 55 B8 PR i B A BRI 1 2% K

2.7.2

SEHEIR truthful description
SEFAER SRR TR JEE U BPR @R T RS RS e R At EE R, MR SR A
JEVES Bt BRI S BT B AL, EEERIA .

2.7.3

AHIELZER M publish non—agreed information of goods
SR IE L B 0 451 B R AT B B AR 6 VR AT IR b L i R S B ) P o DA AR AR H
T i o

2.7.4

M T2 remove the commodity
W6 EHFENRRXLETE, B mMAELREHEANTLRIRES, BATH LT,

2.7.5

B oaMifg commodity deletion
W e TSN RH XL E T, MBRS S N AT N

2.7.6

B mIE ZEPEIN searching rank reduction of commodity
PG BRI mE R R R HT

2.7.7

L EHRIEEMEN searching rank reduction of all commodity of the shop
V& BRI 03 N T B S e R A R AT

2.7.8

B om/E#E commodity shielding

10
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AR R AR A I . HT 55T G R IR L i AR AR R A R P AN 7R I F it
2.7.9

[E5#Ri#k shop shielding
L 7 251 5 SR B Lh 2 53 0 A 7o T S s e i 5 IR 55 B B it

2.7.10

PREILZF M restrict releasing

TERFERT B R X, il 2032 05 7 dh 5 IR &S 1S Bt AT R AR I3 it
2.7.11

PR&ISEZKITA restrict buying

b RAEH PRS- B TSR b
2.7.12

PR#IILE R restrict logging on to the website

B8 0E 2 OB SR TR 45T 6 W T AR SR P i o
2.7.13

XHIEH close store

L~ 451 & IR 15 il 170 P e 2 DA R L Y BT 7 5 AR 45 e 13 8 B i it
[GB/T 35408-2017, 5& X.3.2.9]

2.7.14

BREME{D material or composition counterfeit
S 56 B i A R BUR A1 B R IR S S SR R L S AN .

2.7.15

M&{SE information release abuse

F P AR A% 75 551 6 AH DGR B R AT 22 3R R AT i b BT JEL 53 SE A i AT A, AT B R
ERENSY

a) JTEHIEE:

b) 5 EHSLIRATT;

c) FREEXR;

d)  FMERAE

e) ik lERE;

£)  HAATI R E K.

2.7.16

EFRARZENT M release non—admitted commodity
SRREHEFHS P ERREFE, KM EMENLEFTENE LSS

2.7.17

11
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HIAALSF inconsistent description
SEGRWSCRI ) T i B HE TR 251 6 B O SR PR v 55 0 RS B B S SO0 T A R AN AR A SR SOR
PP ARG ORJTT A BT S S B S R AT IR, O R AT N

2.7.18

1%L disobey commitment
SERARILIRL) 58 W LR P A RS, Wi E EE B AT N

2.7.19

ZIHAE refuse to pay after bidding
SEZIS R S E TR RAL, Wi E SRR AT N .

2.7.20

IR %R delayed delivery
BRAFIR T St b, 7R 2KAE 3K ST R SERR ARAE - 6 RS I 8] A A B, Bl il T A At AR R 17 78
AT LI E KBS T BT i, o 2K SEBR AR AE L0 8 I TR) N R B, 5735 SR SEA 2 AT N

2.7. 21

A

N
45

#HFhIHAE mystery sampling and testing
FENEF GRS IR, AN G DA @ 9 38 B 4 7R S S Bl AT B SRR I PRI
2 EH SN AT ) SR LA A TS WU 5 ) 2 15 S AR AT o

2.7.22

£ TEE{ZE banned information release

o BURAT I 2 28 1 E B A0 7l B R
2.7.23

AT E(SE prohibited information release
2 RRATHE TS F a2 0 R EUE R

2.7.24

TEZIZIH malice harassment

2 OURBCE S F BN SR . M. BIREE, g E b NS AT .
2.7.25

lII—

A< R F| membership rights abuse
S RALIHFONE B, AEEFH S BRI EMNSERG . UiEFaEERTFIIT NN,

2.7.26

PREIZESIESN  restrict to promotion sale activity
XT3 RN P S SR S R 1 2 I fL R 551 5 B E B S Sh A 7 =K.

2.7.27

12



GB/T XXXXX—XXXX

EfR3Z5 fake transaction

WIS ATE 77 ARG R s & ST (SRS SEA SR G, W5 FH LE AT N RS 51,
L1 451 6 0 RS2 S B AT AT A1 O, GBI B R B 58 B 7 A B v B B S ERVE L S AR
PR, TR ER, RN A BT A R

2.8 HETERS
2.8.1

HAitiH#ZRERFEIRS basic guarantee service for consumer

SERAET- G A AL, RBAT R S W SRR 55, TE B SO A RIS i PR P PR B S SR R
SEHEFRTER T W R PR AN &R, 7EVE € 51 6 45 2 HA 18] A DR P S8 K FE B i 5 0 BB AN R A7 AR 5
. RIBATEE RS T RS .

2.8.2

1RGN EIRS promissory service in special transaction

SEGRAE AU O IR IR 25 B Bt b, BRIBATIEARIUE X554, RIBLZRX G FER BRSO A R
R LRI R E IR S IUH , AFEREAR T R BRI (A AR T IR 55" “ W B AR IR S5 “ BAT AR BT 2K
Wik “IRBUKIEIRS" 45 .

2.8.3

{RIEE security deposit
SEFMRYE T 6 WM 20 5E B2k RS54 S oAt 28 7= I U] ) B0 2 8547 b AP Bl e T2 KM = 2 5
W, TESZERJBATIE 9 B DR B AR 55 AR I F X6 SE SR AT A 1 5% 4

2.8.4

HEBREBRFEPRSZIRIEIRFE consumer guarantee service insurance

F T ORBE 32 FR A% 1 & P AN 29 FEAT I 9 2 IR B IR 55 AR W 1) — M ORI RS, ZEDRBS AR Y, 732 5K
YERFARNE ST G PRI , SRR (RS N D FESZ KA LR UM LT 38 1A R ORI A 1] P R 4E AL
HTE I, I ORRE 2wl FE DR RS & [ 240 € [ 2 PR AR A $1 DI 4%, 3RS0 SE X IB BEAY .

2.9 RHHIEA
2.9.1

ZE{} unit price by customer
PR A NBH RAZ S8 (A 80/ A NED 5 em—ANES (8] B A FH P T S e

2.9.2

1EE{} unit price by commodity

LTRSS S CBSZ e/ PSS TR b A0 5 O P X s il A7 PO 0 S A
2.9.3

ZEE{} unit price by deals
PR AZ G (AS G800/ RS ZEE) |, FH P R 28 W SIS X6} 7 i I A e 9

13
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.9.4

(Y E transfer rate
SERRFEAL HART B Bk B (B NED /B IR EL x100%.

.9.5

BmENEZE commodity sales rate
P A A K= R B E - R IR E A =

.9.6

ERFESZE inventory carry rate
VAT JE I 2R = SR R R PR AR / G I A AN A

Al
~

EEZE complete sales rate
ERR=SL R E M BEN/ SR EEEN . MEREEE N—F, —PNHAB—AEE,

Al
®

ZI5ZE delivery completion rate

KAHI00M R, a0 ) Sk At i«
9.9

RIEIZIFRZ express complaint rate
K100, &E & HVF ).

.9.10

HRIBEAEIRZ express breakage rate
K100/, e B R La i .

9.1

RIBIFLLZF express loss rate
RHE100MMEE, Rt EERKLG] .

.9.12

JERES R number of active member

FETR UL, D6 H WA A A B S 1= R
.9.13

SEMA P number of registered users
CyEM I T HOEIRS I P EE .

.9.14

IBEZE refund rate

14
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SEHIIPY, LR A R
2.9.15

IBFR2U#p 2 refund dispute rate
DN, HIEHETFRESFEMNABHE RS & 23 AR FER/ Gt N A SR 3k

2.9.16

=ELUSHZE liability dispute rate
HL T 1 557 & s & B N K ST AR 8/ 2 8 Hs - 5 e AR 2350

2.9.17

RAZEELZER deal transfer rate
W FH R O S I A

2.9.18

BRIE{LZE login transfer rate
R 6 g2 1/ 24 R Xl 36 SR FH P

2.9.19

X¥aAt4 searching duration
FH 7 300 6 P i O THT (1)~ XA B

2.9.20

BB FETLEZE  refund automatic completion rate

28R, S5 A E 5B FCER/ SRR e 4 284, RO AE & rh AN 5 I DGR OREE TR K.
2.9.21

MfRIEFAE rate of refund for quality reason
r‘%@ i R R R BR DU A B 20, RIS R 7R i 28 K DA | H AR H B iR 2% .

2.9.22

BAEZ regular customer rate
IT28 RN, BRI SE3 R B ST U5 R 2 N, B 5 I B [B] P I A ) S 7 il A A ST 7
L2 G

2.9.23

[E5HENEEZE  dynamic sales rate
B R =1 AT i B/ AE 26T b

15
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